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Matt Barrie, Freelancer.coM
Within the past 12 months, Matt Barrie 
has acquired Freelancer.com and 
pushed it to become the world’s largest 
outsourcing site with over 1.6 million 
users. It is the largest website run by 
an Australian company and has twice 
the global web traffic than the nearest 
Silicon Valley competitor. 

Barrie is part of the new guard of 
young technology entrepreneurs and 
is very active in driving Australian 
innovation to overseas markets. He has 
experience building and operating a 
number of companies from concept to 
supplying global market leaders. 

After graduating from Stanford in 
1998, Matt worked in Silicon Valley 
before returning to Australia with a 
mission to help grow the Australian 
technology industry. After a brief stint 
as a venture capitalist, he founded 
a number of successful technology 
companies and assisted many others to 
raise money and reach global markets. 

He is currently the Chief Executive 
and founder of Freelancer.com, the 
world’s largest outsourcing marketplace 
and, according to Alexa, the largest 
website run by an Australian company. 

He is active with a number of other 
technology start-ups, currently acting 
as an advisor to QuintessenceLabs, a 
quantum communications company 
in the defence sector, and a founding 
non-executive director of Julius Finance, 
Inc., a New York-based provider 
of advanced analytics for the credit 
derivatives markets. He has raised 
over US $40 million in financing from 
venture capital, strategic investors and 
through Government grants which 
has assisted numerous successful 
Australian technology companies to 
conquer overseas markets. For the 
last ten years has been an external 
lecturer at the Department of Electrical 
and Information Engineering at the 
University of Sydney and he has assisted 
a number of students in getting into 
Stanford University. He is the co-author 
of more than 20 US patent applications.

Be inspired by our favourite 
entrepreneurs of the past  
12 months.

PhilliP Di Bella, Di Bella coFFee
At the age of 32, Phillip Di Bella leads Australia’s fastest growing 
boutique coffee company, Di Bella Coffee. In just five years 
he has founded and built up the company in one of the most 
competitive retail industries in Australia. 

In November, Di Bella Coffee was awarded the CSR Golden 
Bean Roaster Competition (the Australian coffee industry’s most 
celebrated coffee award), outshining over 700 entries to take the 
win with its original competition blends. Di Bella was a finalist in 
this year’s Telstra Business Awards and has written his own book, 
Roasted Passion, which outlines his struggles and achievements in 
creating and building the company.

Di Bella has a strong sense of family. His parents emigrated to 
Australia from Sicily in 1967 and coffee was always part of his life 
growing up – having his first cup aged nine. He was an ambitious 
and confident child and notes his father as the biggest influence 
on him when it came to business.

He is a hands-on owner who directs all aspects of the 
business. Sharing his knowledge and love of coffee with those 
who visit the Di Bella roasting house is an important part of the 
company philosophy. 

Di Bella is now a $47 million dollar operation, selling 
enough coffee to make 75 million cups per year. Di Bella Coffee’s 
reputation as a front runner in the Australian coffee scene is 
helping it move ever closer to the company goal of supplying two 
million cups of coffee each week by 2012.

Coffee lovers can enjoy Di Bella Coffee at more than 1,000 
venues throughout Australia. The company has roasting 
warehouses in Queensland and Melbourne, with two more 
locations opening later this year.

ruslan Kogan, Kogan technologies & Milan Direct
Previous cover star Ruslan Kogan was the only person with two 
businesses in BRW’s prestigious Fast Starters List this year. It’s been 
a very busy and successful 12 months for the 27 year old, selling 
consumer electronics and reproduction designer furniture. The one 
and only thing they have in common is being imported from China.

The opinionated, self-confessed geek has taken the Australian 
online retail space by storm. Kogan Technologies started from his 
parents’ garage in 2006 with the help of some friends and their 
credit cards. He started Milan Direct with friend and business 
partner Dean J Ramler a year later. The businesses combined are 
now worth in excess of $30 million. His next plans are to go into 
selling jet skis and white goods online with the same lean business 
model. Milan Direct is already in the UK and it is hoped Kogan 
Technologies will follow, and make a break into the US market too.

Kogan is a very Gen Y workplace in Melbourne, with young staff 
and everything run through Google: apps, AdWords campaigns, 
Gmail and so on. With 15 staff it’s still very much a small business 
and, as such, can make decisions quickly and flexibly.
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geoFFrey hanDley, the hyPerFactory
Geoffrey Handley is co-founder and architect behind international, 
multi award-winning mobile marketers, The Hyperfactory. He has 
over 10 years experience evangelising innovative digital experiences, 
serving as a founding member of Asia's leading intranet developer 
Pacific Connections. 

The Hyperfactory is an international mobile marketing and 
media firm that helps businesses and brands to effectively engage 
their audiences through the mobile medium. With a history of 
winning more industry accolades and recognition than any agency 
worldwide, it has set new standards of excellence in the design, 
build and execution of mobile campaigns. 

Privately owned and founded in 2001 by brothers Geoffrey and 
Derek Handley, the company employs over 100 mobile technology 
and marketing experts across its global network of offices in Sydney, 
Auckland, Los Angeles, New York, Chicago, Hong Kong and 
Hyderabad, India. Clients include Coca-Cola, BlackBerry, L’Oreal, 
Vodafone, Disney and Kraft.

The Hyperfactory was recently named one of America’s top 
mobile technology innovators in the 2010 Entrepreneur Magazine 
Annual 100 Bright Ideas list. 

In the mobile technology category, The Hyperfactory joined 
Foursquare, Twitter founder Jack Dorsey’s new mobile payment 
company “Square” and the popular free information exchange 
application “Bump” as one of only ten companies recognised for 
bringing “jaw-dropping” ingenuity to the table. 

anDrew gorecKi, retail Directions
Andrew Gorecki emigrated from Poland to Australia in 1981 
with $100. In 1993, he was instrumental in establishing Retail 
Directions, a company currently supplying retail management 
and point-of-sale software to 40 companies operating over 70 
brands, including Just Jeans, The Body Shop, Cotton On and 
Kikki K.

Over the last 12 months, Gorecki has opened a UK office 
and appointed a business development manager for the UK 
and EMEA region. Despite the challenging economic climate, 
he continues to expand Retail Directions in the UK and other 
parts of the world.  The business here in Australia has also been 
invested in, appointing a new business development manager 
earlier this year, tasked with developing and executing a new 
sales strategy and increasing brand awareness in Australia and the 
Asia Pacific region.

The team in Melbourne has grown stronger this year and the 
company will move into a new office in the city this month.  

 From its humble beginnings, Heat 
has grown into an industry-leading 
cosmetics company”

gillian FranKlin, heat grouP
May 2010 marked the 10th birthday for 
the Heat Group and with it, a decade 
of achievements, innovation and vision 
from founder Gillian Franklin. From its 
humble origins as a five-person start-up, 
Heat has grown into an industry-leading 
cosmetics company that today has an 
annual income in excess of $70 million.

Success has gone hand-in-hand 
with a deep commitment to workplace 
innovation and promotion of flexible 
working arrangements for employees. 
Heat prides itself on being an Employer 
of Choice and is a family-friendly 
company that values open and honest 
communication, paired with great ideas 
and smart passionate people. Heat also 
set out with a mission to try where 
possible to affect positive change for 
women and the larger business world. 
This has been successfully achieved 
with the introduction of the Heat Poll, a 
research initiative that provides valuable 
insight into the needs and wants of 
Australian women, their opinions and 
the issues they face. 

Heat's investors, Geoff Morgan and 
Andrew Banks of Morgan & Banks 
Investments Pty Ltd, Carol Schwartz of 
Sussan Property Group and Alan Chang 
of Wingo, one of the largest cosmetic 
manufacturers in Asia, each brought 
financial strength, ad well as expertise, 
to the group. 

The original Board still stands today, 
headed by Morgan as the Chairman.

One of the key milestones for Heat 
was gaining the distribution rights for

Procter & Gamble’s international 
brands CoverGirl and Max Factor, just 
a year in. In the decade since, Heat has 
grown sales of both at more than twice 
the market rate and today the brands 
rank in the top five in the Australian 
cosmetic market. In 2005, Heat acquired 
its own brand of cosmetics Ulta 3. 
Affordably priced, it last year achieved 
the status of Australia’s number one 
nail polish brand with more than 1.5 
million units sold. In 2006, Heat became 
exclusive Australian distributor for the 
Bourjois brand.

The company employees almost 100 
permanent staff and has a sales force in 
every state.


